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2018 Fall 
Pop-up Series  
This year our 2018 Fall 

Pop-up series was the 

first of its kind in Ward 7. 

With the support of the 

Neighborhood 

Development 

Company Market 7 was 

able to obtain a 

temporary lease for a 

property at 3451 Benning 

Road NE. The property 

was vacant for several 

years and was an eye sore 

in the community serving primarily as a waste land filled with 

trash and a dilapidated building. After securing the lease Market 7 

took on the herculean task of transforming the space into a 

functional and safe community marketplace for residents. With 

the help of local contractors, artists, and 40 entrepreneurs the 

Providing Resources for 
Small Businesses and the 

Creative Economy 

Financial Literacy & 
Development Session

 
During our 2018 Fall Series 
we were also able to host a 
fire side chat with  DC native 
and tech entrepreneur Angel 
Rich, of Wealthy Life, a 
company dedicated to 
provide tech tools to help 
individuals and businesses 
learn about how to manage 
finances.  During the fire 
side chat at Market 7 Angel 
was able to educate local 
entrepreneurs on the 
essentials of establishing 
business credit, financial 
management tools, and 
fundraising for small 
businesses.

Artscape at Market 7

Artscape at Market 7 was an 
art event at Market 7’s 2018  
Fall Series which featured 20 
local artists. Local artists 
provided live art 
demonstrations, sold 
paintings, and completed a 
neighborhood beautification 
project; in which local artists 
completed a graphic art 
installation at the Market 7 
site.

MARKET SEVEN 
A Marketplace of Black-owned Businesses

    
“The is no reason why I should 
have to cross the bridge  to go 
and get items, produce, food, 
clothes and services; which is 
what most of us have to do in 
Ward 7 and 8. Having 
something like this [Market 7] is 
important.” -Dr. Judy Walton, 
Unity Health Care Board 
Chairperson, Ward 7 
Resident 



2018

Market 7 team was able to clean up the once the dilapidated 

property, install a mural, and run a successful 8-week pop-up 

market. This year our community market offered a full range of 

products including fresh produce, a hot food bar, sustainable bath 

and skin products, home essentials and art.

Diversifying the Retail Experience in DC 
The Market 7 Shelf at Shop Made in DC 

In February, Market 7 partnered with Shop Made in DC in 
Dupont to have a display in their Dupont Circle store. The 
display launched during the first week of Black History Month, 
and showcased 4 sustainable food and lifestyle businesses 
including: (1) PennyBrew- a sustainable packaged coffee brand, 
(2) Neek & Naan- an organic bottled cooking sauce company, (3) 
Nailed Bar- a vegan nail polish line, and (4) Freres 
Branchiaux- a handmade home essentials and candle company. 

The partnership provided retail placement for the 
aforementioned entrepreneurs, which is hard for many minority 
businesses to secure. In many cases minority businesses do not 
have the resources or support services to acquire shelf space in 
retail stores. By providing minority businesses with an 
opportunity to acquire retail placement we diversify the retail 
experience in DC, provide growth and promotional opportunities 
to entrepreneurs, and technical support to thriving small 
businesses entering retail markets. 

Community Health 
Survey in Ward 7 

Through Market 7’s 
participation in  the Sibley 

Innovation Hub Ward Infinity 
program we were about conduct 

a community survey on 
consumer behavior in an effort 
to learn about Ward 7 residents 

and their food and grocery 
purchasing practices. Market 7 

found that:

67% 
of Ward 7 residents shop for 

food in Ward 6

24% 
of Ward 7 residents shop for 

groceries in Maryland

90% 
of Ward 7 residents want fresh 

fruit and vegetable in their local 
grocery store

Market 7 was also able shoot a 
documentary entitled “The $10 
Community”, which depicts 
the economic and social realities 
of residents in food deserts in 
Washington, DC  and dispels the 
myths associated of those living 
in these communities. The 
documentary features a number 
of community leaders, local 
urban farmers, food advocates, 
and residents that share their 
experiences navigating the 
realities a modern food desert.


